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IRINIO ART DISTRICT

RiNo is the heartbeat of Denver—a dynamic urban oasis
where adventurous souls and family-oriented locals
converge to explore, connect, and find inspiration.

In a city alive with transformation, RiNo offers a

truly authentic experience, blending art, culture, and
creativity into one vibrant community. With its ever-
evolving, mural-lined alleys, it’s a place where every
visit brings new discoveries, inviting everyone to be
part of the pulse that drives Denver forward.

RINO Denver, Colorado
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RINO'S BOOMING
ARTS & RETAIL DISTRICT

@
AN

98/99 WALK/BIKE SCORE

(_) /® Neighborhood has seamless

f

access to downtown — 5-minute
bike ride and 10-minute walk.
Served by train and bus as well.

TOURIST DESTINATION

RiNo is consistently named one of the top
places to visit in the country. It’s the “must
visit” neighborhood when coming to the
Denver, and is easily accessible by tourists
and travelers given its position along the
rail line and right off |-70.

DEMOGRAPHIC GROWTH

@

CENTRALLY LOCATED

The RiNo Art District is
located just half a mile from
Denver’s CBD, and has a
seamless and immediate
connection to the downtown.

URBAN DENSITY 40K

Residential population within
RiNo Art District and CBD

today. Downtown’s population

is estimated to increase by more
than 10% over the next three years
as more units become available.

$17.1 BILLION IN BUYING POWER IN 2024
Buying Power within 1-mile has grown at

a 9.8% CAGR since 2018. By 2028, buying
power is projected to exceed $19 billion.
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66% BACHELOR’S ATTAINMENT

RiNo is attracting highly educated individuals.

8% growth since 2018.

Educational Attainment (Bachelor's +)
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Rail ridership reached 20M
in 2024, with 6 million rides
on the A-Line to Denver
International Airport.

Denver invested $1B to develop 25
acres for a year-round urban hub for
food and agriculture discovery.
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EDENS RETAIL OFFICES 7 3M SF OF EXISTING SPACE
150,000 SF EXISTING o
65,000 SF FUTURE APARTMENTS fz=2 10,300 EXISTING UNITS

6,000 units planned

HOTELS 6 EXISTING (600 ROOMS)

1 hotel under construction

6 EDENS 2026 RINO Denver, Colorado 7



RETAIL LANDSCAPE

NATIONAL & LOCAL MICHELIN-RATED %= 2 000 SF OF RETAIL
REGIUNAL RETAIL RETI-\IL RESTAURANTS 2 LY MARKET

Barcelona Wine Bar Blue Sparrow Coffee * Beckon
+ Death & Co. » Cart-Driver * Dio Mio
*  F1Arcade * Empire Collective * Hop Alley
« F45 * Gold Point * Mister Oso
*  Movement Climbing Gym * Greenspaces * Safta
* Rivian * Improper City *«  Smok
* Shake Shack * Number Thirty Eight *  Temaki Den
* Solidcore * OdieB’s
* Topo Designs Flagship Store * Redeemer Pizza
* Uchi + Stowaway Kitchen
* Viv Cycle
*  Work & Class

BOUTIQUE HOTELS  ICONIC MUSIC VENUES

e Catbird e Larimer Lounge
*  The Ramble * Mission Ballroom
* The Source

EDENS HIGHLIGHTS
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DENVER CENTRAL MARKET
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RINO

I Existing Property - 150,000 sf
Future Development - 65,000 sf

=

=

In Partnership
with VO

=
.
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SITEPLAN & INDEX 52| '~ o cdi sl [T

NO. RETAILER NAME SF
100 Samana Float Center 1,626 A W
10  Gerard’s Pool Hall 2,886 BURTON |
120 Available 3,443 - I
130 At Lease 2,521 :
140 Carne 3,502 '
150 Roark 1,394 -
160 Pink Pearl 1,410 — i il
170 Phraya Thai 1,407 . P 2
180 DU/ER 1402 P 3 3
200 KoKo Ni 1,264 L [%Bg 9 5
210 Available 3,684 E
220 Bear Leek 2,487 . ———
230 Available 4,129 X
240 Arc’teryx 3,505
245 Commissary Kitchen 1,260
250 Visions West Gallery 2,130
260 Halfdays 2,031
270 Spitz Mediterranean 2,798
400 Recital, Still 491
410 Free People Movement 2,391
420 Honey Elixir Bar 1,126
430 Transform Colorado 3,492 I |
] FEEALA ML ERS ol " ggg CART-DRIVER ;
440 Arch Salon & Suites 5,000 - : 1090 W@ o 2,031 sf 5,400 sf ; i gy 24,120 sf e
500 Pendleton 1,838 SUPER -
510 Oakley 1781 ) i : ] A - = oo | 5| 5 |8 § || oo 52
520 Paddywax Candle Bar 1,824 g E A v { T o 21 * 1690
530 Sierra Dental & Orthodontics 1,791 . g ==t -_ ] ‘ . < ] : . —
540 Burton Snowboards 2,603 - . . ! B e P =l L 8 | [ ] EpENs Existing Property
550 Available Office 2,442 o Ol i dsiim! 9 [N b St el . W e T[] Avaitable
560 Available 1,415 ; 4 " L &l b o0t D EDENS Future Development
570 Recital 1,416 < i~ e | ] ' § 1 - {ia _ Surtace-Lovl Parking [ ] Retail (Not EDENS-owned)
610 Nocturne Jazz & Supper Club 5,3M
650 Denver Central Market 11,946
670 PLC Beauty Bar 349
700 Patagonia 10,443
800 Available 5,506
850 Burton Snowboards 6,000 5 L I = pBeah ‘ ‘ i L
887 Krewe 300 {f Y | | iy - Tty - ol i i S [\ | [
900 2nd STREET 318 ¥ E ! TR - " CONSTRUCTION """
- i B COMPLETED 2021
1000 The Escape Game 9,400 o T
M0 Marine Layer 4,625 "
1500 Faherty 4,735
1600 Available 1,876
1605 Available 1,569
1610 Available 2,932 mpe e -

The future development is still in design. The site plan (shown in blue) is conceptual and subject to change.

12  EDENS 2026 RINO Denver, Colorado 13



FUTURE DEVELOPMENT

Block A Delivery: Est. Q1 2027
Larimer St.
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LAWRENCE ST
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FUTURE DEVELOPMENT

Block A Delivery: Est. Q1 2027
Lawrence St.

EXISTING
CONDITION

LARIMER ST

26TH ST
27TH ST

\ o

LAWRENCE ST
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FUTURE DEVELOPMENT

Block B Delivery: Est. Q1 2027
26th & Larimer St.

=

EXISTING
CONDITION

LARIkST

26TH ST
27TH ST

LAWRENCE ST
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PARKING & TRANSPORTATION

Public Parking Lot
I 2-hour Street Parking
[ Bike/Scooter Lane
W RTD Bus Route 44
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PARKING

k
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3 nli -

BLOCK B'FUTURE
DEVELOPMENT

43 PARKING

20 EDENS 2026 RINO Denver, Colorado 21
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L«'-"J lf'j SHEPARD FAIREY HOLDING HOPE MURAL

ART

The 2018 street art festival Artists Chloé Duplessis and Valerie
brought in Shepard Fairey to Rose (left to right) collaborated on
create his “Power & Equality” a mural in the alley in recognition
mural which is meant to of National Disability Employment
push back against the forces Awareness Month. As members of the
ART IN THE of division and racism. It deaf and blind community, Chloé and
NEIGHBURHUUD has remained an icon of the Valerie understood the importance of
neighborhood as its message creating a piece that highlights and
As the heart of RiNo continues to resonate. uplifts people navigating disability.

Art District’s street-

art scene, creativity is
bursting at every corner.
From fine art galleries
to mural-filled alleys, to
seasonal installations,
RiNo has something to
inspire everyone.

DETOUR'S WALL

Thomas “Detour” Evans is one of
Denver’s most iconic and prolific artists.
Many of his colorful portraits can be
found throughout Denver. Each year
since 2017 he has painted a jazz legend
on the exterior of Nocturne Jazz Club.

DENVER WALLS FESTIVAL

Discover the Denver Walls
Festival! Created by local artist
Ally Grimm, the 2023 event
showcased over 17 talented
BE artists painting on 6 walls
A Bﬂﬂﬂ o : . ; A throughout the block. Don’t
PEDCNY = ] - | Al : : o i | @1 e T miss out on this year’s festival
THOMAS “DETOUR” EVANS, @DETOUR303 - - 3 \ ; § - y. . il qu»x \ ol _. i happening October 3-5.

TTRLRID RIAND

f)ﬁ}'}_-r‘_.l‘,ef;é.-
s s e
e e —
| = = o =

16674

ELLA FITZGERALD, 2021 " NINA SIMONE, 2018 [ — _ ’ DENVER WALL FESTIVAL, THE ALLEY

22 EDENS 2026 RINO Denver, Colorado 23
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EVENTS & ENGAGEMENT

300+mmms 190+ i Hwns

Including

JCHE

60+ classes/workshops,
30+ markets,

15+ movies,

10+ holidays

food o
larims

PATAGONIA GRAND OPENING

EDENS 2026

RINO Denver, Colorado
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COMMUNITY
CONTRIBUTIONS

3 TOTAL EXISTING

BUSINESSES

5 U [yﬂ \[;;EI?A%NAngNED

700+ JOBS - BOTH EXISTING &
ADDITIONAL JOBS TO BE CREATED

"-':."‘.-‘6-. 4

Ay

30+ SOCIAL INITIATIVES

A community engaged in a
variety of social initiatives

from volunteering at the VOA,

and fundraisers supporting
local charities, to discussions
on diversity and inclusion.

26 EDENS 2026

A canvas for all creatives,
regardless of their preferred
medium - from spray-
painted murals, to textured
installations.

A stage for the community

to gather around a number

of events from art and music
festivals, free comedy nights and
local entertainment, to socially-
conscious emmersive exhbits.

-
¥
- i
-1
e
-
- are.s
- i
’ F -
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RETAILER HIGHLIGHTS

ARCH SALON & SUITES

Arch Salon & Suites, a modern and
upscale beauty collective, launches
its third location in Denver’s RiNo
district, providing luxury salon spaces
for independent beauty professionals.

GERARD’S POOL HALL

Gerard’s Pool Hall is a vibrant billiards
bar in the heart of RiNo, celebrating
the rich Rocky Mountain cue sport
tradition with handcrafted cocktails
and a curated beer selection.

SAMANA FLOAT CENTER

Samana Float Center is a serene
wellness sanctuary in RiNo, offering
sensory deprivation float therapy,
infrared saunas, and cold plunge
sessions to promote deep relaxation
and mental clarity.

SIERRA DENTAL &
ORTHODONTICS

Sierra Dental & Orthodontics provides
full-service dental and orthodontic

care in a modern, patient-focused
RiNo office.

VISIONS WEST
CONTEMPORARY

Visions West Contemporary,
founded in 2000, is an innovative
art gallery with three locations—
one in Denver’s RiNo district and
two in Montana—showcasing a
diverse range of international art-
ists exploring nature, animals, and
environmental themes.

EDENS 2026

NOCTURNE JAZZ CLUB

Nocturne is an intimate jazz and supper club in the RiNo Art District that
celebrates the timeless spirit of jazz through live performances, seasonal
cuisine, and craft cocktails—all set in a sleek, Art Deco-inspired space

designed to foster connection, storytelling, and memorable experiences.

PLC MOBILE BEAUTY

PLC Mobile Beauty is a Denver-based
on-location glam team specializing

in wedding hair and makeup services
across Colorado and parts of Wyoming,
offering personalized styling for brides,
bridal parties, and special events.

TRANSFORM COLORADO

Transform Colorado is a locally found-
ed fitness concept with studios in Den-
ver and Boulder, offering low-impact,
high-intensity workouts like Lagree,
climbing, and yoga in a supportive,
meditative environment.

2ND STREET

2nd Street USA, founded in Japan in
1996, is a second-hand clothing retailer
with over 700 global locations, offering
a curated selection of premium, gently
used fashion, including streetwear,
vintage, and luxury accessories sourced
from both the U.S. and Japan.

ARC’TERYX

Arc’teryx, a Canadian outdoor apparel
company founded in 1989, is known for
its precise design, innovative technolo-
gy, and high-performance gear crafted
to withstand extreme conditions,
empowering adventurers to explore
nature with confidence, functionality,
and sustainability.

BURTON

Burton Snowboards, founded in 1977

in Vermont, is a pioneering snowboard
brand committed to environmental
sustainability, social equity, and the
advancement of snowboarding culture
through innovative design and commu-
nity engagement.

DU/ER

DU/ER, a Canadian brand known for its
performance-driven clothing, opened
its first U.S. store in Denver’s RiNo Art
District, bringing its stylish and func-
tional jeans and activewear designed
for both city living and outdoor adven-
tures to the heart of the Rockies.

, FAHERTY

Faherty, a family-owned clothing brand
founded by twin brothers Alex and Mike
Faherty and inspired by their coastal
upbringing, opened their flagship
brick-and-mortar store in Denver’s RiNo
district in 2024, offering high-quality,
comfortable apparel that embodies a
laid-back, beach-inspired lifestyle.

FP MOVEMENT

FP Movement is Free People’s
activewear brand, offering perfor-
mance-ready apparel that blends
fashion and function, while fostering
community through nationwide
events and supporting wellness initia-
tives for girls.

HALFDAYS

Halfdays, a woman-owned ski apparel
brand founded in 2020, opened its
first flagship store in RiNo in Decem-
ber of 2024, marking a key milestone
in its rapid growth and commitment
to empowering female adventure
seekers with stylish, high-perfor-
mance gear.

KREWE

Krewe is an independent eyewear
brand from New Orleans with 18
stores, including a tiny house in Den-
ver, offering small-batch, handcrafted
frames inspired by the city’s culture
and architecture.

MARINE LAYER

Marine Layer’s RiNo location in
Denver, which was once home to the
1940s T.K. Drug Store, offers its signa-
ture ultra-soft apparel crafted with
sustainable fabrics, embodying the
brand’s commitment to comfort and
eco-consciousness.

OAKLEY

Oakley, a globally renowned brand
known for its high-performance eye-
wear, particularly its popular goggles
in Colorado, is opening a new RiNo
location, the first of its kind dedicated
to showcasing the brand’s signature
eyewear and performance gear.

PADDYWAX CANDLE BAR

Paddywax, an artisan candle com-
pany founded in 1996, creates small-
batch candles with unique fragrances
and repurposable vessels, and its
candle bar in RiNo offers a DIY expe-
rience where guests can craft their
own custom candles.

PATAGONIA

Patagonia’s flagship store in RiNo
serves as a vibrant community hub,
offering a welcoming space for outdoor
enthusiasts, activists, and creatives,
while hosting events like yoga, live mu-
sic, and nonprofit gatherings in support
of environmental and social justice.

PENDLETON

Pendleton is a sixth-generation, fam-
ily-owned brand founded in 1863,
known for high-quality wool clothing,
blankets, and home decor crafted to re-
flect the beauty of the American West
and celebrate heritage and storytelling.

RECITAL, STILL

Recital is a local, women-owned
boutique in RiNo with two side-by-
side shops behind the Denver Central
Market, offering curated womenswear
and thoughtfully selected goods for

a unique, locally inspired shopping
experience.

ROARK

Roark, an adventure lifestyle brand
founded in 2010, offers rugged, trav-
el-ready apparel and gear inspired by
global exploration, with eight locations
nationwide, including two in Colorado,
and a RiNo store that hosts events
celebrating outdoor adventure and
community.

CARNE

Carne RiNo, a globally inspired steak-
house by James Beard-nominated

chef Dana Rodriguez, offers a vibrant
atmosphere, international flavors, and
a “steakhome” experience that blends

culinary adventure with the RiNo spirit.

DENVER CENTRAL MARKET

Located in a restored 1920s building
in RiNo, Denver Central Market is a

must-visit gourmet food hall featuring

11 top local chefs and food purveyors,
offering everything from fresh ingre-
dients to ready-to-enjoy meals paired

with cocktails, along with carry-out and

catering options in a vibrant, industri-
al-chic atmosphere.

KOKO NI

Koko Ni is a farm-to-table restaurant
in RiNo offering a daily 10-course
tasting menu inspired by Japanese
and French cuisine, featuring sea-
sonal local ingredients and sustain-
able American seafood, curated by
James Beard Award winner Paul Qui
and Chef James Gnizak.

PHRAYA THAI

Phraya Thai is a new family-run
Thai restaurant in RiNo. Helmed
by Kabita Ghale and her husband,
the spot blends casual full-service
dining with flavor-forward Thai
classics. With friendly, efficient
service and a relaxed but stylish
setting, it offers a warm and
authentic experience.

BEAR LEEK

Bear Leek, chef Harrison Por-
ter’s first solo project opening
soon in the RiNo Art District,
offers a playful, contemporary
menu with creative twists on
nostalgic dishes, including

a French Onion Tartlet and
teddy bear-shaped leek-butter
starter.

SPITZ MEDITERRANEAN

Spitz Mediterranean serves up fresh, flavorful
street food inspired by the vibrant flavors

of the Mediterranean, with a modern, casual
twist. Known for its loaded wraps, bowls, and
shareable bites, it’s a go-to spot for bold,
crave-worthy meals in a lively atmosphere.

HONEY ELIXIR BAR

Honey Elixir Bar is a cozy cocktail lounge
and community gathering space designed

to inspire connection and creativity, offering
thoughtfully crafted elixirs and a vibrant front
patio in the beloved graffiti-covered alley
behind the Denver Central Market. Hejfnmsf

RINO Denver, Colorado

29



NEIGHDORHOOD HIGHLIGHTS

gB Michelin Star @ Michelin Bib Gourmand ﬂ Michelin Plate

BARCELONA WINE BAR

Barcelona Wine Bar & Restaurant is
a warm and welcoming tapas bar
inspired by the culture of Spain. The
ever-changing menu is focused on
clean flavors, seasonal ingredients,
specialties from Spain and the
Mediterranean.

BECKON

More than just a name, it’s an ethos
at this ambitious RiNo dining room
from Chef Duncan Holmes. Once
inside this Scandi-cool space,
diners pull up a chair at the 18-seat
counter facing the kitchen where a
focused team is hard at work cre-
ating vegetarian or omnivore menu
options that will dazzle and delight.

CART-DRIVER

Cart-Driver serves wood-fired
pizzas, fresh oysters, and seasonal
Italian-inspired plates in a cozy,
640-square-foot shipping container
in Denver’s RiNo neighborhood.
With indoor and patio dining,

a counter-service setup, and a
twice-daily happy hour, it’s a lively
spot for great food and community
gathering.

CATBIRD HOTEL

Catbird is an independent condo
hotel in Denver’s RiNo neighbor-
hood, blending the comfort of
home with the excitement of travel.
With thoughtfully designed spaces,
a lively rooftop, and a prime loca-
tion in the city’s creative hub, it’s
more than just a place to stay—it’s a
destination in itself.

30 EDENS 2026

CORSICA

Corsica is an escapist small-plates
restaurant inspired by the rustic
coasts of France, Italy, and the name-
sake Mediterranean island that lies
between them.

DEATH & CO.

The first outpost of the brand since
its inception in the East Village of
New York City in 2007, Death & Co
Denver is a multi-faceted food and
beverage experience located inside
The Ramble Hotel.

ﬂ DIO MIO

Dio Mio is a counter-service restau-
rant specializing in fresh, handmade
pasta, blending traditional Italian
techniques with contemporary flavors
in a relaxed setting. Led by a skilled
team, their pasta production table is
the heart of the space, with a focus
on seasonal, high-quality ingredients.

F1 ARCADE

A World’s First Experience. F1°
Arcade is a thrilling new simulation
racing experience in the US, offering
all the excitement, drama, and glamor
of Formula 1.

99 HOP ALLEY
Tommy Lee had a quick hit on his
hands in 2012 when he opened his
ramen shop, Uncle. But three years
later, he made an even bigger splash
with Hop Alley, serving his exhilarat-
ing take on Chinese food fueled by a
high-energy hip-hop playlist. Over a
decade later, this 2023 Michelin Bib
Gourmand recipient continues to
impress.

LARIMER LOUNGE

Located in an 1890’s cocktail
lounge, Larimer Lounge offers local
beer, craft cocktails and live rock
and alternative bands in the heart
of RiNo neighborhood.

MISSION BALLROOM

Opened in 2019 and operated by
AEG Presents, Mission Ballroom is
Denver’s newest premier venue.
It’'s @ 60,000 sf state-of-the art
concert space with a 4,000 person
capacity.

ﬂ MISTER 0SO

Recognized in 2023’s Michelin
Guide, Mister Oso is home to some
of the best smoked tacos in Denver.
The beautifully designed interior
and vine-draped patio provide a
cozy, yet energetic atmosphere for
enjoying the flavorful Latin-inspired
cuisine and cocktails.

MOVEMENT CLIMBING GYM

Movement RiNo is a unique climbing
gym in Denver’s RiNo neighborhood,
offering nearly 200 bouldering prob-
lems alongside a vibrant community
space. Partnering with Improper
City, it's the perfect spot to climb,
take a class, or unwind with a beer.

r_e -~ PATIO+
= pizzA WINDOW

AR

REDEEMER PIZZA

Redeemer Pizza in Denver’s RiNo
district offers naturally leavened sour-
dough pizzas with a 72-hour fermenta-
tion process, resulting in a crisp, tangy
crust. Patrons can enjoy inventive New
York and Sicilian-style pies in the cozy
dining room or grab a slice from the
alley-side window, complemented by
house-made dips and a curated selec-
tion of natural wines and cocktails.

RAMBLE HOTEL

This 50-room hotel features Death &
Co’s first location outside New York,

an intimate theater and an event bar.
Designed for escape and indulgence,
they invite guests to break from routine
and immerse themselves in a uniquely
curated experience.

RIVIAN

Rivian’s dealership on Blake St. serves
as an immersive brand experience
where customers can explore the com-
pany’s all-electric adventure vehicles,
learn about sustainable innovation, and
schedule test drives. Designed with a
modern, eco-conscious aesthetic, these
spaces reflect Rivian’s commitment to
performance, sustainability, and com-
munity engagement.

SAFTA

Safta offers a vibrant culinary journey
through the flavors of Israel, blending
influences from the Middle East, Eu-
rope, and North Africa. Safta is located
inside the Source Hotel and Market Hall.

SHAKE SHACK

Shake Shack has officially
climbed to the Mile High
City! Their first-ever Colo-
rado Shack is located in the
heart of RiNo.

SORRY GORGEOUS
ROOFTOP

Sorry Gorgeous is a chic rooftop bar
in Denver’s RiNo Arts District, perched
on the 12th floor of the Novel RiNo
building. Developed by The Culinary
Creative Group, it offers stunning city
and mountain views, expertly crafted
cocktails by Nicole Lebedevitch, and
a curated menu of small bites in an
elevated yet inviting atmosphere.

STOWAWAY KITCHEN

Third-wave coffee and an elevated

menu is par for the course in this bright,
industrial space. Specialty roasts, chosen
by the very in-the-know baristas, comple-
ment the Eastern-influenced food that’s
just offbeat enough to give you a real
taste of Denver.

THE GREENWICH

The Greenwich is a welcoming neigh-
borhood restaurant in Denver’s RiNo Art
District, inspired by owner Delores Tron-
co’s Italian roots and love for New York
City. With a focus on sourdough pizza,
Italian small plates, and Old World wines,
it blends thoughtful hospitality, comfort-
ing flavors, and a lively atmosphere that
keeps guests coming back.

TOPO DESIGNS - FLAGSHIP
STORE

Topo Designs is rooted in mountain
culture and outdoor living, with a love for
cities and world travel. Using innovative
technologies inspired by classic designs,
Topo Designs ensure a timeless look with
modern functionality.

UCHI

The award-winning Uchi was first opened
in Austin, Texas by James Beard Award
winner Chef Tyson Cole. Since then,
Cole’s signature non-traditional take on
Japanese cuisine has been warmly re-
ceived by visitors from across the country
and around the globe.

WORK & CLASS

Work & Class is a casual restaurant and
bar with the concept of a square meal,

a stiff drink, and a fair price. The menu
includes roasted, braised, and rotis-
serie meats, specialty sides, and freshly
baked breads and tortillas, along with an
interesting selection of beers, wines, and
small-batch spirits.

RINO Denver, Colorado
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5%/ 3M RESIDENTS

The Denver Metro area
has consistently ranked
as one of the fastest
growing in the US. Denver
is #3 in the country

for population growth
between 2010-2021, and
the downtown has tripled
in growth since 2000.

~Y TOP FOR
MILLENNIALS + GEN Z

Denver is one of the most
concentrated markets

for Millennials and Gen Z
combined, which make up
nearly 50% of the population.
In 2024, 95,000 young adults
(ages 18-42) moved into the
metro, representing 15% of
the city’s residents.

oy
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DIA #3 IN THE US

Denver International
Airport is the 3rd busiest
airport in the U.S. and the
6th busiest in the world,
with 82M travelers annually.

® A REAL ESTATE

INVESTMENT

Since 2019, $2.4 billion in
real estate projects have
been completed downtown,
and an additional $1.4 billion
are under construction.
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TOP FOR BUSINESS
& CAREERS

According to Forbes, Denver is

a leading city for businesses and
careers, with corporate expansion
including Google, Facebook,
Amazon, Zoom, and Apple. The
city boasts a high concentration
of tech workers with hundreds of
tech startups and is considered

a popular relocation city for Bay
Area talent.

SUNNY DISPOSITION

300 days of sunshine, a

mild climate and the Rocky
Mountains attract those
looking for an outdoor
lifestyle in a major city. With
8 professional sports teams,
11 ski resorts within 100 miles,
and a thriving arts and music
scene, Denver is consistently
ranked as a top place to live.

TRANSIT INVESTMENT

Denver has invested $6.5 billion
in metro lines with Union Station
as the central hub, providing

a path for future development
while minimizing traffic.

TECH TALENT

Over the past decade,
Downtown Denver has grown
into an established technology
hub. Tech employment has
increased 52.5% over the

last 10 years, and high-tech
jobs now make up 13.6% of
downtown employment.

RINO Denver, Colorado
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ENRICH (OMMUNITY

EDENS purpose is to enrich community through human
engagement. We are the owner, developer and steward

of a nationally leading portfolio of more than 100 open-air retail
and mixed-use places in high-growth markets coast to coast.

We design our places to achieve 3.5 trips per week and 5 hours
of dwell time, reaching over 15 million people daily. We know
that when people come together, they feel a part of something
bigger than themselves and prosperity follows - economically,
socially, culturally and soulfully.

OUR WORK IS BIGGER THAN REAL ESTATE;
WE ARE IN THE BUSINESS OF HUMANITY.

IN REAL IN AVG. MAJOR MARKETS
ESTATE ASSETS BUYING POWER*
TEAM MEMBERS
COMMUNITY- DAILY REACH
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RINQO: DENVER'S CREATIVE SOUL-
WHERE ART, FLAVOR AND CULTURE COLLIDE.

JULIE MCBREARTY | jmcbrearty@sullivanhayes.com | 903.312.7689
MARK ERNSTER | mernster@sullivanhayes.com | 719.466.1670
sullivanhayes.com

SullivanHayes

LILY FITZGERALD | Ifitzgerald@edens.com | 720.785.5613
edens.com
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