
7112 ED BLUESTEIN BLVD & 6901 MANOR RD, AUSTIN, TEXAS

SHOPPING CENTER



ENRICH 
COMMUNITY 
EDENS purpose is to enrich community through human 

engagement. We are the owner, developer and steward  

of a nationally leading portfolio of more than 100 open-air retail 

and mixed-use places in high-growth markets coast to coast. 

We design our places to achieve 3.5 trips per week and 5 hours 

of dwell time, reaching over 15 million people daily. We know 

that when people come together, they feel a part of something 

bigger than themselves and prosperity follows – economically, 

socially, culturally and soulfully.  

Our work is bigger than real estate;  
we are in the business of humanity. 

$6.8B IN REAL 
ESTATE ASSETS

100 COMMUNITY-
FOCUSED PLACES

$8B IN AVG. 
BUYING POWER*

15M DAILY 
REACH AT  
OUR PLACES

13 MAJOR 
MARKETS

215 TEAM 
MEMBERS

3 INSTITUTIONAL 
INVESTORS
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CULTURE, 
CANVAS AND 
CONVERSATION 
EDENS places are rich with stories — from our communities, 

from retailers and restaurateurs, from the artists who infuse our 

properties with life, color and originality, and from our own team.

We lead with our people, who create our culture. Places are the 

canvas in which we design and curate meaningful experiences. 

We engage through conversation: a compelling collection of 

visuals, words and creative intellect.

Preston Royal, Dallas TX

Uptown Park, Houston TX Strawberry Village, San Francisco CA Union Market, Washington DC

Plaza in the Park, Houston TX
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Springdale is a 163,145 sf,  
H-E-B-anchored hub, situated in the 
path of unprecedented population and 
income growth of northeast Austin. 

HOWDY
As Austin  continues to  grow, the  

pulse  of drums and  the  echoes 
of electric  guitars reach  further 

east , where  city  charm  meets 
neighborhood  convenience .

Positioned directly on the recently 

completed US 183 corridor, a $750 million 

project, Springdale provides easy access 

to downtown, The University of Texas, and 

east Austin’s growing employment centers. 

Springdale will continue to evolve 

to serve the new and generational 

residents by providing a curated 

mix of retail and a gathering place 

for the community. 

Springdale, 2021
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SPRINGDALE’S 
VISION

A frosty  mug  of Lone  Star drips  
into  the  grain  of an  old  picnic  table , as 

a  peaceful  ‘om’ rings out  of a  yoga  class.  
Put  away  that  laptop and  cheers to  living .
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RENDERINGS
PROPOSED



NORTHEAST 
AUSTIN

Northeast Austin is predominantly 

characterized by tranquil, mid-century 

neighborhoods featuring delightful 

vintage homes, and a burgeoning blend 

of young families and diverse seniors. 

The revitalization initiated by Mueller 

Airport has fueled residential expansion 

in Northeast Austin, extending towards 

the flourishing Springdale Shopping 

Center. This growth is further fueled by 

Austin’s thriving tech industry.
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THE UNIVERSITY OF TEXAS
The region’s Tier 1 University with over 51,000 
students on a 437-acre campus. Continually 
ranked among the nation’s top 20 public 
universities, providing Austin with a highly 
educated workforce.

DOWNTOWN AUSTIN
Austin’s primary live work play destination, 
home to 200 restaurants, 150 bars, 140 retailers 
and some of the city’s largest employers in 
Google, Facebook, indeed, Cirrus Logic, Silicon 
Labs, and the Whole Foods corporate HQ.

ORACLE HQ
Oracle recently announced their company HQ 
transition to Austin, TX. The 1MSF Riverside 
campus is already home to 5,000 employees 
with plans to double the employee footprint 
and develop-able land under Oracle’s control 
to expand their HQ over the coming years. 

SPRINGDALE GREEN
Anticipated opening in early 2024, Springdale 
Green’s 30-acre campus will offer a modern 
workplace promiting health and well-being, 
infused with abundant natural landscaping 
and a unique blend of amenities that are 
undeniably Austin.

TESLA
2,000-acre, 5 MSF state-of-the-art 
manufacturing facility that will produce the 
company’s Semi-Truck, Cybertruck, Model 3, 
and Model Y. The Gigafactory is estimated to 
cost over $1B and employ over 5,000 people 
upon completion.

THE DOMAIN 
The Domain is a master planned mixed-
use development that features over 16,500 
employees across leading employers including 
Apple, Google, facebook, Expedia, and IBM. 

EMPLOYMENT, INCOMES  
& RISING HOME PRICES

LITTLE
WALNUT
CREEK

GREENBELT

Morris Williams
Golf Course

Delco
Activity
Center

LBJ Early
College

High School

EAST AUSTIN

SPRINGDALE
SHOPPING
CENTER

Lorem ipsum

UNIVERSITY HILLS
Population: 35,725
Average HH Income: $87K
Median Home Price: $602K

WINDSOR PARK
Population: 22,471
Average HH Income: $87K
Median Home Price: $615K

WALNUT CREEK
BUSINESS PARK

PECAN SPRINGS
SPRINGDALE
Population: 6,617
Average HH Income: $87K
Median Home Price: $555K

MUELLER
Population: 8,500
Average HH Income: $88K
Median Home Price: $915 K

C O L O R A D O  R I V E R

NXP Semiconductor
4,000 employees

6-min drive

World Headquarters
Gigafactory Texas

First production: Late 2021 
Volume production: 2022

5,000 employees
19-min drive

The Domain
16,500 employees

15-min drive

The University of Texas
21,000 employees

13-min drive

Austin-Bergstrom
Airport (AUS)

11-min drive

Training Center and Campuses
1,863 employees

DOWNTOWN AUSTINWorld Headquarters
2,500 employees

14-min drive

            C O L O R A D O  R I V E R

CHERRYWOOD
Population: 5,620
Average HH Income: $90K
Median Home Price: $893K

Springdale Green
30-acre workplace campus

Q1 2024 Completion
11-min drive

MANOR RD
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Multifamily
Lenox Park

2022 delivery
330 Units

TAYLOR MORRISON
Loyla

(planning phase)
~100+ homesites

PULTE HOMES
East Parke

125 homesites
$550–650K

Multifamily
The Reserve 
at Springdale

292 units
Completed 2017

Multifamily
Alexan Springdale

251 units
2022 delivery

TAYLOR MORRISON
51 East

231 homesites
$550-630K

TAYLOR MORRISON
Park at 51 East
100 homesites

$545-575K

Multifamily
Manor Apartments
(planning phase)

181 units
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Art has the ability to evoke a memory, 
inspire a social movement, and transcend 
generations. An integral component in EDENS’ 
mission to enrich community through human 
engagement, art at our places activates an 
existing landscape to spark conversations and 
encourages people to authentically connect.

HUMAN EXPRESSION
Always unique, art gives us identity. A 
collection of values and beliefs, identity 
is the cornerstone of feeling a sense of 
belonging to a place, to a culture, to a 
community — to a sum that is greater 
than the parts. Art helps us celebrate 
the differences that make up our world.

COMMUNICATION
Art gives us the freedom to react, 
form opinions, and share ideas. Like 
a language, it gives us a unifier to 
convey complex emotion. Through art, 
we can engage in thought-provoking 
conversations that bring us closer.

HEALING
Throughout history, we have treated 
art in music, dance, writing and 
painting as a way to soothe and 
stimulate our minds, bodies and souls. 
Art helps us pause, meditate and 
reflect to better understand ourselves.

SHARED EXPERIENCE
Art keeps us connected in real life, 
telling our stories across generations 
for a richer understanding of history. 
When we feel a part of something 
bigger than ourselves, prosperity 
follows – economically, socially, 
culturally and soulfully 

ART AT 
OUR PLACES ARTISTS OF SPRINGDALE

FRANCESCO 
CAMPANELLA

@leftyoutthere

REX STERLING  
HAMILTON

@rexhamiltonart

BRITT 
@brittpaintsalot

November 27th, 2023 @brittpaintsalot

November 27th, 2023 @leftyoutthereJanuary 23rd, 2024 @rexhamiltonart
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Springdale Shopping Center

DEMOGRAPHICS 1 Mile 3 Miles 5 Miles

Population 10,582 88,303 265,625

Households 4,079 33,781 107,225

Avg. Household Income $93,828 $90,452 $97,398

Daytime Population 8,457 98,956 327,336

Buying Power $382M $3 B $10.4 B

Median Age 35 31 30

AUSTIN 
BY THE NUMBERS

#1 JOB MARKET
The Wall Street Journal

#1 BEST CITY TO  
LIVE IN AMERICA
Money Magazine

2.2M MSA  
POPULATION

#1 BEST CITY TO 
START A BUSINESS
Inc

17.4% OF AUSTIN’S 
POPULATION ARE 
MILLENNIALS

35 CORPORATE 
RELOCATIONS

#2 BEST JOB MARKET
Forbes

169 NEW 
RESIDENTS DAILY

#2 LARGEST 
MILLENNIAL 
POPULATION
Commercial Cafe

84% INCREASE  
IN HOME SALES 
SINCE 2010

#1 SOARING TECH 
SALARIES
Bloomberg

Within the past 30 years, the city of 
Austin has blossomed into a world 
class corporate epicenter providing 
pockets of live, work, play that rival 
any major metro in the U.S.
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Available

Available within
next 24 months

Proposed HEB
Expansion Area

Widen Sidewalks for
Outdoor Seating

Community
Plazas

SPACE 210
Ice Cream / Bakery

SPACE 170
Fitness

SPACE 240
Restaurant / Bank

SPACE 160
QSR

SPACE 320
QSR

SPACE 270
Men’s Grooming

SPACE 180
Beauty

SPACE 100
Apparel / Beauty

SPACE 310
Juice Bar / QSR

MERCHANDISING PLAN

NO. RETAILER SF

100 Carousel Pediatrics 14,960

110 Austin OBGYN 1,605

120 T-Mobile 2,271

130 Ross 26,703

140 O’Reilly Auto Parts 8,400

150 H-E-B 43,186

170 MobileLink 1,800

175 Access Dental 4,320

180 Cal’s Beauty Salon 1,500

190 Rent-A-Center 4,688

200 Tom’s Liquor 1,500

210 Dress Up 1,000

NO. RETAILER SF

220 Dollar Tree 9,500

230 dd’s Discount 24,729

240 Available 2,278

250 KFC 2,220

260 Wingstop 2,400

270 Texas Low Cost Insurance 1,080

280 Subway 1,337

290 Jackson Hewvitt Tax Service 1,338

300 Pizza Patron 1,243

310 Available 1,242

320 China Kitchen 1,945

No. 240 : 2,278 SF Building / 27,625 SF Land

PROPOSED



•	 Trendsetters residents are 
singles — living alone or with 
roommates or partners

•	 More than 75% rent in 
upscale, multiunit structures

•	 Renters willing to pay well 
above US average rent

•	 Residents are young and 
well educated; more than 
half have a bachelor’s degree 
or more

•	 Primarily single-person 
households (Index 163) with 
some shared households

•	 Highly mobile market, 
beginning careers, changing 
addresses frequently

•	 Labor force participation rate 
is exceptionally high at 75.0%

•	 Half of all households have 
children, in either married-
couple or single- parent 
families

•	 With average household size 
exceeding three, presence of 
children less than 5 years old 
is high compared to the US 
average

•	 They are automotive 
enthusiasts

TRENDSETTERS

YOUNG & RESTLESS

NEWEST RESIDENTS

•	 Well paid, with little financial 
responsibility, spenders rather than 
savers, they seek financial advice 
and are already building their stock 
portfolios

•	 Image is important to these consumers

•	 Socially and environmentally conscious, 
willing to pay more for products that 
support their causes

•	 They are attentive to good  
health and nutrition

•	 Education completed: More than 
2 out of 3 have some college, 
an associate’s degree, or a 
bachelor’s degree or higher

•	 Like to be the first to try new 
products, but prefer to do 
research before buying

•	 Working full-time in blue collar 
jobs, works hard and dreams 
big, seek adventure and take 
risks for the betterment of their 
families.

•	 Female labor participation 
is slightly lower than the US 
average, partially attributable 
to the language barrier in this 
diverse foreign-born market.

NEW NEIGHBORS
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UPTOWN PARK 
HOUSTON, TX 
144,957 SF Retail  |  Anchored by Rustic, Rejuventaion, Sweetgreen, Lombardi Cucina Italiana  
Legacy property acquired in 2015  |  Major redevelopment completed in 2019

EDENS 
REDEVELOPMENTS

BEFORE

BEFORE

PRESTON ROYAL VILLAGE 
DALLAS, TX 
209,550 SF Retail  |  Anchored by Ballard Design, Tom Thumb, Tyler’s and Eatzi’s  
Legacy property acquired in 2015  |  Major redevelopment completed in 2017

BEFORE

24 25Springdale Shopping Center  /  AUSTIN, TXEDENS  /  2024



PARK ROAD SHOPPING CENTER 
CHARLOTTE, NC 
372,206 SF Retail  |  Anchored by Harris Teeter, Blackhawk Hardware, Michael’s   
Legacy property acquired in 2011  |  Major redevelopment completed in 2014

EDENS 
REDEVELOPMENTS

TOCO HILLS, ATLANTA, GA 
144,778 SF Retail  |  Acquired in 2005  |  Renovated in 2017  
Defined by great landscaping, outdoor seating, public art, live music,  
decorative lighting, outdoor lounging area and other outdoor activities.

BEFORE BEFORE

26 27Springdale Shopping Center  /  AUSTIN, TXEDENS  /  2024



LEASING:

Brandon Schawe  |  713.860.4953   |  bschawe@edens.com 






